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Vaznost ambalaZze prilikom donoSenja odluka o kupniji

Perdedaj, Valentina

Vaznost influencera u oglasavanju turisticke destinacije

Markanovi¢, Nikolina

Zene u menadZmentu
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Torjanac, Iva
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Kebet, Eugen-Lovro
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MARKETING NA DRUSTVENIM MREZAMA

Sedak, Mia
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MARKETING HRANE

Sulog, Natalija
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Telebar, Igor
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Mernjak, Kristina

UTJECAJ POZNATIH OSOBA U OGLASAVAN)U NA STAVOVE POTROSACA
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